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Preface

hen I was an undergraduate student, I discovered the field of communi-
W cation. In my first communication course, I realized that communica-

tion was more central to my life than anything else I could study. That
feeling grew stronger with each communication course I took during my under-
graduate and graduate studies.

I wrote Communication in Our Lives to share with students my passion for
communication and my belief that it is critically important in our everyday lives
as professionals, citizens, and people in personal and social relationships. Because
I want this book to engage students, I've tried to make it as interesting and substan-
tive as communication itself. [ use a conversational style of writing, and all chapters
include examples, reflections from students, and applications that invite students to
engage material personally. To help students develop their practical competence as
communicators, I emphasize concrete skills and hands-on exercises.

Distinguishing Features of Communication
in Our Lives

Communication in Our Lives has two distinct conceptual emphases. In addition,
it includes a number of pedagogical features designed to highlight the relevance
of communication to students’ everyday lives and experiences. Some of these fea-
tures have been retained from the seventh edition, and some are new to this eighth
edition.

Conceptual Emphases

Two conceptual goals guided my writing of this book: (a) to emphasize theories and
research developed by scholars of communication and (b) to integrate coverage of
social diversity as it relates to communication.

Emphasis on Communication Theory, Research, and Skills Communication
in Our Lives highlights theories, research, and skills developed by scholars of com-
munication. For example, Chapter 7 provides coverage of relational dialectics, a
theory primarily developed by Leslie Baxter, a professor of communication at the
University of lowa. Chapter 11 relies on research by scholars of social media to
sharpen understanding of how various digital technologies are making our lives
ever more connected. Chapters 12 through 16 draw on communication scholars’
knowledge of effective public communication. For instance, James McCroskey and
Jason Teven (1999) have shown that speakers who demonstrate goodwill toward
listeners tend to have higher credibility than those who don’t. I emphasize the work
of communication scholars both because their research is valuable and because
[ want students to appreciate the intellectual richness of the communication field.
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Preface

Although I highlight the work of communication scholars, I also include relevant
research conducted by scholars in fields such as sociology, psychology, business,
and anthropology.

Communication scholars have long recognized the profoundly ethical dimen-
sions of human communication. I incorporate this tradition in communication
scholarship by calling attention to ethical issues and choices in communication.
In addition to identifying ethical aspects of communication in each chapter,
[ include two questions related to ethics at the end of each chapter, signaled with
an icon, that focus on ethics.

Integrated Attention to Social Diversity I have woven discussion of social
diversity into the basic framework of this book. I do not do this to be “politically
correct.” Instead, I provide integrated attention to social diversity because it is one
of the most significant features of contemporary life in the United States. Our cul-
ture includes people of different ethnicities, ages, genders, physical and mental
abilities, sexual orientations, gender identities, economic classes, and religious and
spiritual commitments.

Communication in Our Lives encourages students to appreciate social diversity
as a fact of cultural life that has important implications for our communication
with others. Because social diversity affects interaction in all contexts, I incorpo-
rate discussion of diverse cultures and communication practices into all chapters
of this book. For example, in discussing personal identity in Chapter 3, I point
out how social views of race, economic class, gender, and sexual orientation affect
self-concept. In Chapters 12-16, I note that effective speaking requires adapting to
diverse audiences with varied experiences, backgrounds, and values.

In addition to weaving social diversity into all chapters, Chapter 10 is devoted
exclusively to communication and culture. This chapter provides a sustained
and focused exploration of the reciprocal relationship between culture and
communication.

Changes in This Edition

Like communication, books are dynamic—they evolve over time. This edition of
Communication in Our Lives attempts to retain the strengths of previous editions
while also making changes in response to feedback. Before beginning work on this
edition, I read feedback from hundreds of faculty members and students who used
previous editions. Their suggestions and comments led me to make a number of
changes in this new edition.

One significant change in this edition is greater coverage of digital media as they
affect all forms and contexts of communication. Chapter 11 focuses on media—both
mass media and digital media. In addition, in preparing this edition, I wrote a new
section on digital media for every chapter other than Chapter 11, which is devoted
entirely to media. This section calls students’ attention to the ways in which topics
covered in the chapter reflect and are affected by the pervasiveness of digital media.

A second noteworthy change is highlighting of relationships between com-
munication (theories, concepts, and skills) and careers. Fvery chapter includes
one or more Communication & Careers features that call attention to the impor-
tance of communication in a range of professions.

Third, I have reorganized the book. In this edition, Part II, Contexts of
Interaction, includes chapters that focus on how the foundations discussed in Part I
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apply to communication in interpersonal relationships, group and team work, cul-
tures and social groups, and mass and digital media.

Finally, this edition of Communication in Our Lives also reflects changes in
scholarship. Those familiar with the sixth edition of this book will notice that the
current edition includes more than 150 new references.

In making the above changes, I've been mindful of length. Rather than just
adding new material to the former edition, I have weeded out dated material to
make room for newer research and discussion of currently timely topics. As a result,
this edition is the same length as its predecessor.

Pedagogical Features

In addition to the conceptually distinctive aspects of this book, several features are
designed to make it interesting and valuable to students.

First, I adopt a conversational style of writing rather than the more distant
and formal style often used by textbook authors. I share with students some of my
experiences in communicating with others, and I invite them to think with me
about important issues and difficult challenges surrounding communication in our
everyday lives. The accessible, informal writing style encourages students to per-
sonally engage the ideas I present.

A second pedagogical feature is student commentaries. Every chapter is
enriched by reflections written by students in my classes and other classes around
the country who adopted previous editions of this book. The questions, thoughts,
and concerns expressed by diverse students invite readers to reflect on their own
experiences as communicators. I welcome ideas from students around the coun-
try, so students in your class may wish to send their insights to me for inclusion in
future editions of this book.

Third, I encourage students to interact directly with the text through MindTap.
Each chapter opens with a polling question, which is designed to prompt students
to think about how the chapter’s content applies to them individually. By answering
these questions online, students immediately engage the chapter’s focus. In addi-
tion, some of the photos in chapters are captioned with questions that students are
prompted to answer online. When they answer, they can read my responses to the
questions in MindTap.

Communication in Our Lives also includes pedagogical features that promote
learning and skill development. Each chapter open with learning objectives so that
students have a clear sense of how to focus their reading and studying. Within
chapters, I've added a marginal glossary and marginal Review It! boxes that summa-
rize key content. At the end of each chapter, I provide Sharpen Your Skill exercises
to encourage students to apply concepts and develop skills discussed in the text.
Many of these exercises end with a prompt to the book’s online resources, which
offer additional opportunities for skill application. Each chapter also includes
Communication Highlights, which call attention to interesting communication
research and examples of communication issues in everyday life, and Communi-
cation & Careers, which focus on connections between communication and pro-
fessional life.

The chapters conclude with the following features:

A narrative Chapter Summary highlights the main themes throughout the
chapter. This feature enables students to see whether what they retained from read-
ing the chapter is consistent with the key content.
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Video Case studies (called Experiencing Communication in Our Lives) are another
feature that encourages students to engage ideas actively. These brief scenarios and
speeches appear at the end of each chapter to bring to life the ideas and principles
presented. Rather than using generic case studies, I wrote the ones used in this book
so that they would directly reflect chapter content and provide students with repre-
sentative examples of communication theories and skills. In addition to their presen-
tation in the book, the case studies are featured in the MindTap for Communication
in Our Lives as short interactive video activities that include questions for discussion
and analysis. (See the section on student resources for details about MindTap.) With
the multimedia enactments of the scenarios, instructors and students can analyze not
only verbal messages but also nonverbal communication.

Each chapter continues with a list of Key Concepts, the Sharpen Your Skill
exercises, and then a series of For Further Reflection and Discussion questions that
encourage students to reflect on and discuss the chapter’s material. Each set of
these questions includes at least one question that focuses on ethics.

The tinal feature, Beyond the Classroom, appears at the end of chapters in
Parts I and II. This feature offers suggestions for taking the material in the chap-
ter beyond the classroom in three ways: considering the chapter’s relevance in the
workplace, probing ethical issues raised in the chapter, and connecting chapter
material to civic and social engagement with the broader world.

Appendix A provides a collection of annotated speeches for student analysis.
Appendix B covers interviewing, with emphasis on job interviews.

Resources for Instructors

Katrina Bodey and I have written an Instructor’s Resource Manual that describes
approaches to teaching the basic course, provides a wealth of class-tested exercises,
including new teaching resources for the public speaking segment of your course,
and provides suggested journal topics and sample test items.

The password-protected instructor companion website includes Computerized
Testing via Cognero®, ready-to-use PowerPoint® presentations (with text, images,
that can be customized to suit your course needs), and an electronic version of the
Instructor’s Manual.

MindTap from Cengage Learning represents a new approach to a highly per-
sonalized, online learning platform. A fully online learning solution, MindTap
combines all of a student’s learning tools—readings, multimedia, activities, and
assessments—into a singular Learning Path that guides the student through the
curriculum. Educators personalize the experience by customizing the presentation
of these learning tools to their students; even seamlessly introducing their own con-
tent into the Learning Path via “apps” that integrate into the MindTap platform.
MindTap can also be deeply integrated into an institution’s Learning Management
System (LMS) through a service called MindLinks.

Cengage Learning’s extensive video library includes the Student Speeches for
Critique and Analysis and Communication Scenarios for Critique and Analysis,
which include sample student speeches and the interpersonal and group communi-
cation scenarios featured as case studies in this text. These videos provide realistic
examples of communication that allow students and teachers to identify specific
communication principles, skills, and practices, and to analyze how they work
in actual interaction. All these videos can be found in the Speech Video Library
located in MindTap.
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The speech video library provides instructors an easy way to keyword search,
review, evaluate, and assign exemplar student speeches into their classroom &
online learning environment. There are over 150 videos, including both famous
historical speeches and realistic student classroom speeches as well as communica-
tion scenarios. Student speech types include informative, persuasive, invitational,
impromptu, and group presentations. All speeches are accompanied by activities to
help student refine and develop their speech preparation and critical thinking skills.

With Cengage’s Flex-Text Customization Program, you can create a text as
unique as your course: quickly, simply, and affordably. As part of our flex-text pro-
gram, you can add your personal touch to Communication in Our Lives with a
course-specific cover and up to 32 pages of your own content, at no additional cost.

I encourage you to contact your local Cengage Learning representative or
http://'www.cengage.com/highered/ for more information, user names and pass-
words, examination copies, or a demonstration of these ancillary products. Available
to qualified adopters.

Resources for Students

If you want your students to have access to the online resources for Communication
in Our Lives, please be sure to order them for your course. These resources can be
bundled with every new copy of the text or ordered separately. If you do not order
them, your students will not have access to these online resources. Contact your
local Cengage Learning sales representative for more details.

The Communication in Our Lives interactive video activities feature videos of
the sample speeches and interpersonal and group communication scenarios fea-
tured in the book’s case studies. This multimedia tool allows students to evaluate
the speeches and scenarios, and compare their evaluation with mine.

MindTap from Cengage Learning represents a new approach to a highly
personalized, online learning platform and brings course concepts to life with
online interactive learning, study, and exam preparation tools like the interactive
eBook, flashcards, quizzes, tested activities, Communication Highlight Activities
and Sharpen Your Skills Activities that support the printed textbook. The Speech
Communication MindTap for Communication in Our Lives goes beyond the book
to deliver what you need!

Many Cengage Learning texts are available through CengageBrain, our text-
book rental program or also available as an eBook where you can buy by the chap-
ter. Keep CengageBrain in mind for your next Cengage Learning purchase. Visit
http://cengagebrain.com for details.

A Guide to the Basic Course for ESL Students by Esther Yook of Mary
Washington College is an aid for nonnative speakers. This guide includes strategies
for accent management and overcoming speech apprehension, in addition to help-
ful website addresses and answers to frequently asked questions.

Finally, The Art and Strategy of Service Learning Presentations by Rick Isaac-
son and Jeff Saperstein is an invaluable resource for students in the basic course
that integrates or will soon integrate a service learning component. This handbook
provides guidelines for connecting service learning work with classroom concepts
and advice for working effectively with agencies and organizations. It also provides
model forms and reports and a directory of online resources.
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